
Connect the moments that  
make a journey. 
Build a data-driven, decisioning foundation 
Your customers now live, work, and play in a world driven by decisive moments – and it’s forever changing the cus-
tomer’s journey. Every interaction and cross-channel conversation must be connected and driven by data to deliver 
a personal and contextual experience. For your brand to deliver these decisive interactions, you need a data-driven, 
decisioning foundation.

Our partnership is driving measurable business growth  
Together, Merkle and Pega have what it takes to connect brands with real people. Merkle has spent 30 years maximiz-
ing the value of customer data to help brands make the people-based marketing transformation. We use a combination 
of first, and third-party data and analytics to build targeted and individualized interactions throughout the customer’s 
journey. As the largest global implementation partner for Pega Marketing, we power each decisive journey with Pega 
Marketing and Customer Decision Hub solutions to bring real-time, people-based marketing to life.

UNDERSTOOD BY DATA
It’s only possible to build long-last-
ing relationships with people you 
know. Known data is the core of 
understanding people. It powers 
discovery, insights, and synthesizes 
high-fidelity audiences.

EMPOWERED BY DATA
Machine learning, AI, and real-time 
decisioning fuels efficient contex-
tual intelligence. It’s how you know 
what’s happening in real-time, and 
how you ensure you deliver a rele-
vant, next-best experience.

CONNECTED BY DATA
In today’s digital world, experiences 
— online and offline — are becom-
ing more fluid, and consumers are 
expecting consistency. We help 
you connect data and technology 
to deliver seamless, cross-channel 
conversations and experiences.



WE’VE GOT CREDS! MERKLE AT-A-GLANCE 

Merkle enables brands to turn their Pega investments into tailored, decisive customer interactions. 

READY TO LEARN MORE?
With offices in more than 46 locations across the globe, we are here to discuss how Merkle  

can help you make people-based marketing a reality.

John Anagnost | Pega Alliance Lead, Merkle | 203-727-7236 | janagnost@merkleinc.com

Here are just a few examples of how our partnership with Pega has helped 
brands solve their biggest decisioning challenge:

40+ 
Certified senior 
Pega Marketing 
consultants, 
more than 
any partner 
in the Pega 
ecosystem

90+ 
Certified 
global Pega 
Marketing 
consultants

45+ 
Pega Marketing 
and decisioning 
implementations 
completed with 
leading companies

Technologists Decisioning 
technologists

Data scientists 
and analysts

1,550 230+ 850+46
Locations 
worldwide

World-class 
clients

Customer 
engagement 
and email 
specialists

Personalization and 
testing specialists

Years of 
performance 
marketing 
experience

400 225+ 150+30

LARGE MOBILE NETWORK & ISP BRAND

To effectively increase revenue per cus-
tomer and acceptance rates by improv-
ing customer engagement through the 
push of precise offers, we supported the 
strategy and implementation of the Pega 
Customer Decisioning Hub and provid-
ed business and technical consultancy 
throughout the project.

GLOBAL HOSPITALITY BRAND

To stimulate outdated customer data that 
was amassed via multiple touch points, 
we leveraged Pega Marketing and applied 
data hygiene and integration solution 
and implemented marketing programs to 
develop and nurture the accounts.

IN-VEHICLE SUBSCRIPTION-BASED 
COMMUNICATIONS BRAND

To optimize the Pega NBA platform that 
was previously installed, we are currently 
providing advisory and implementation 
services to enable real-time next best 
action in an omni-channel framework.

RESULTS
• 400% increase in number of 

offers to customers accepted
• 300% increase in retained value 

customers
• 5% increase in NPS even if the 

customer does not accept the 
offer

• 90% correct offers offered from 
decisioning

• 90% reduction in propensity to 
call resulting from sales of new 
offers

• 62% increased value of cross-
sell/upsell

RESULTS
• 25% of the original data was in 

need of some form of address 
correction; 85% of the moved 
businesses were recovered

• 82% overall match rate to 
firmographic data with no single 
source greater than 56%

• 36% incremental universe of travel 
decision-makers were sourced

RESULTS
• Within 10 weeks, gathered 

current state versus future state 
requirements and successfully 
implemented pre-built Pega 
Marketing solutions 

• Defined a two-year road map 
to establish an omni-channel 
approach with customer journeys 
to maximize Pega within 
call centers, web, in-vehicle, 
notifications and emerging 
connected car capabilities. 

• Designed a dynamic email 
process for owned media 
channels to drive paid media 
optimization and vice versa.


